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Ohio Economic Profile Licking County

1. Employment Percent by Industry

Thetable below shows how jobs are distributed throughoutthe county by industry. The higherthe
percentage,the more workers thereare inthe industry. Multiple years are shownto demonstrate how
employmentinthe industries may have shifted overtime. However, percentchange across years does not
necessarily indicate growthordeclinein employmentbyindustry.

1a. EmploymentPercentby Industry

Percent Annual Employmentin Industry
Industry Name 2004 2010 2019
Manufacturing 17.8% 12.3% 13.7%
Transportation and Warehousing 2.7% 3.0% 13.2%
Health Care and Social Assistance 11.0% 14.1% 11.5%
Retail Trade 12.8% 13.9% 10.9%
Educational Services 10.6% 11.5% 9.4%
Accommodation and Food Services 7.9% 8.5% 1.2%
Construction 6.8% 5.1% 4.8%
Finance and Insurance 5.9% 5.4% 4.6%
Professional, Scientific,and Technical Services 3.0% 3.7% 4.0%
Administrative and Support Services 3.0% 3.7% 3.7%
Public Administration 41% 4.1% 3.6%
Other Services (exceptPublic Administration) 3.0% 2.9% 3.4%
Management of Companies and Enterprises 3.1% 4.0% 2.9%
Wholesale Trade 2.1% 3.3% 2.9%
Agriculture, Forestry, Fishing and Hunting 1.1% 0.6% 1.4%
Arts, Entertainment, and Recreation 1.1% 1.0% 0.8%
Real Estate and Rental and Leasing 1.4% 0.8% 0.7%
Utilities 0.7% 0.6% 0.6%
Information 1.5% 1.1% 0.5%
Mining, Quarrying, and Oil and Gas Extraction 0.4% 0.4% 0.2%

Source: U.S. Census Bureau, Quarterly Workforce Indicators, excludesfederal government.

*Data non-disclosable asitdoes notmeet U.S. Census Bureau publication standards. Columns may notsum to 100
percentdue to both U.S. Census Bureau methodology and the effects of rounding. The difference betweensummed
percentages(<100%) and 100is notthe employment share ofthe non-disclosed industry.

2. Employment, Wage and Firm Size Trends

The nextseries oftables and graphs provide more information onthe top 3 industry shares of county
employmentforthe mostrecentyearidentifiedinthe previous chart. Detailed informationincludes annual
employmentandwagetrends forthe three sectors. Employmentand wage trendsshowfluctuations and
indicate growthordeclineoverthe years.
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2a. Employment Trends—Manufacturing, Transportation and Warehousing, and Health Care and Social
Assistance, Retail Trade
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—#— Transportation and Warehousing 1,383 1,310 1,351 1,669 1,427 1,443 1,355 1,412 6,362 7,646
Health Care and Social Assistance 6,406 6,400 6,508 | 6,547 6,700 6,841 6,428 6,401 6,546 6,688

Source: U.S. Census Bureau, Quarterly Workforce Indicators, excludes federal government.

2h.Wage Trends — Manufacturing, Transportationand Warehousing, and Health Care and Social
Assistance, Retail Trade
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Source: U.S. Census Bureau, Quarterly Workforce Indicators, excludes federal government.

The following three charts compare the percentage of employmentin firm size between the county and
Ohio. Tables comparing firms with 0-49 employees (smallfirms),50-499 employees(mediumfirms),and,
500+ employees (largefirms)are shown. When alarge firmdominates an area, downturns in thatindustry
will have a greaterimpacton a countythan when employmentis dispersed among many small or mid-size
firms.
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2c. Percentof Employmentin Small Firms
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2d. PercentofEmploymentin Medium Firms
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Source: U.S. Census Bureau, Quarterly Workforce Indicators, private ownership only.

2e. PercentofEmploymentin Large Firms
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Source: U.S. Census Bureau, Quarterly Workforce Indicators, private ownership only.
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3. Online Job Postings

The following section provides a countofonline job advertisements forthe county. Itis a snapshotofone
aspectofthe labormarketand providesalook atlabordemand by industry within the county.

3a. Online Job Postings by Industry, 1/1/2020 - 12/31/2020

Industry Ads
Retail Trade 2,044
Transportation and Warehousing 971
Accommodation and Food Services 735
Administrative and Supportand Waste Management and Remediation Services 716
Manufacturing 609
Health Care and Social Assistance 567
Wholesale Trade 347
Professional, Scientific,and Technical Services 326
Finance and Insurance 316
Other Services (except Public Administration) 253
Arts, Entertainment, and Recreation 209
Real Estate and Rental and Leasing 184
Public Administration 157
Educational Services 156
Information 108
Construction 95
Agriculture, Forestry, Fishing and Hunting 16
Utilities 16
Total 7,825

Source: TalentNeuron, 2021. Job advertisements counted are those posted in OhioMeansJobs.com, Monster, Indeed,
LinkedIn, CareerBuilder, online newspapers and many others. The use of TalentNeuron reflects a changein
methodology usedin previousreports and data should notbe compared to earlierreports.

*Excludesjob advertisementsin unclassified establishments (NAICS 999999) and establishments forwhich industry
was unavailable.

3b.Top Occupations with the MostArea Online Job Ads, 1/1/2020- 12/31/2020

Occupations Ads
Heavy and Tractor-Trailer Truck Drivers 1,331
Laborers and Freight, Stock, and Material Movers, Hand 951
Stock Clerks- Stockroom, Warehouse, or Storage Yard 519
First-Line Supervisors of Retail Sales Workers 468
Retail Salespersons 360
Janitors and Cleaners, Except Maids and Housekeeping Cleaners 359
LightTruck or Delivery Services Drivers 349
Customer Service Representatives 238
Cashiers 212
Maintenance and RepairWorkers, General 211

Source: TalentNeuron, 2021.

4
BUILDING Ohio’s Workforce CREATING Innovative Solutions PROMOTING Economic Independence and Growth



Ohio Economic Profile

Licking County

3c. Top Employers with the MostArea Online Job Ads, 1/1/2020 - 12/31/2020

Employer Ads
Amazon 821
FedEx 468
Goodwill Industries 422
UberEATS 230
Carvana 171
Spectrum 116
Walmart 113
DHL 108
CarelnHomes 108
Park National Corporation 107

Source:TalentNeuron, 2021.

3d. Top Certifications for Online Job Ads, 1/1/2020 - 12/31/2020

Certifications Ads
Driver's License 1,505
Commercial Driver's License 1,321
Class A Commercial Driver’s License 1,081
HAZMAT 432
Occupational Safety & Health Administration Certification 416
Security clearance 203
Certification in Cardiopulmonary Resuscitation 189
Certified Registered Nurse 171
Federallegislation 156
DOT Medical card 155

Source: TalentNeuron, 2021.

3e. Top Skills for Online Job Ads, 1/1/2020-12/31/2020

Skills Ads
Operations 2,800
Innovation 1,368
Analysis 1,023
Mathematics 904
Forklifts 759
Testing 663
Customer

experience 651
Shipping 646
Supply chain 595
Microsoft Office 579

Source: TalentNeuron, 2021.
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4. Industry Turnover Rates

The following table looks atindustryturnover rates for Ohio and by county. Turnoverrates are calculated
from stable employment(employmentthatlasted one calendar quarter with the sameemployer)andare an
indicatorofjob churn. Industries with high churn willhave more openingsto replaceworkers than
industries with low churn. It should be noted thatthis calculation doesnotinclude short-term employment
thatlasts lessthan a full quarter.

4a. Industry Turnover Rates, Statewide and County

Ohio Licking County
Industry 201901 | 201902 | 201903 | 201904 | | 2019Q1 | 201902 | 201903 | 201904
All NAICS Sectors 86%| 8.1%| 9.1%| 10.2% 9.2%| 8.3%| 10.2%| 11.6%
Manufacturing 5.6%| 5.4%| 53%| 6.0% 14%| 6.7%| 74%| 8.8%
Transportation and Warehousing 9.4% 7.8% 9.6%| 10.8% 13.8%( 8.9%| 17.7%| 19.5%
Health Care and Social Assistance 1.6% 19%| 7.8% 9.3% 8.3%| 82%| 7.6%| 9.8%
Retail Trade 11.1%|  9.6%| 10.5%| 11.9% 11.0%| 87%| 9.9%| 11.4%
Educational Services 6.9%| 47%| 3.3% 7.9% 6.0%| 4.4% 29%| 7.7%
Accommodation and Food Services 16.5%( 16.3%| 17.3%| 22.5% 16.8%| 16.9%]| 17.8%| 20.4%
Construction 78%| 8.4%| 14.6%| 10.1% 12%| 9.4%| 14.2%| 10.9%
Finance and Insurance 4.7% 4.6% 5.0% 4.9% 37%| 3.8%| 45% 41%
Professional, Scientific, and Technical Services 17%| 7.2%| 75%| 7.6% 6.5%| 7.6%| 6.8%| 7.4%
Administrative and Support Services 17.2%| 16.3%| 20.0%( 19.2% 15.7%| 16.9%| 20.6%| 17.4%
Public Administration 35%| 4.0%| 53%| 45% 35%| 36%| 41%| 5.0%
Other Services (except Public Administration) 8.8% 8.8% 9.5%| 13.1% 9.1% 8.4% 8.5%| 10.8%
Management of Companies and Enterprises 5.5% 5.5% 5.7% 5.6% 45%| 43%| 3.8%| 4.9%
Wholesale Trade 6.1%| 6.1%| 6.4%| 6.6% 82%| 83%| 6.8%| 7.7%
Agriculture, Forestry, Fishing and Hunting 9.1%| 10.7%| 16.9%| 8.6%(| 13.9%| 10.4%| 11.2%| 8.4%
Arts, Entertainment, and Recreation 11.7%| 11.8%| 24.1%| 19.2% 9.3%| 13.8%| 29.2%| 16.5%
Real Estate and Rental and Leasing 8.1% 8.3%| 10.1% 9.7% 7.2% 6.1% 9.1%| 11.1%
Utilities 32%| 3.3%| 3.6%| 35% 26%| 3.3%| 4.0%| 3.0%
Information 6.5%| 6.4%| 7.1%| 82% 11.0%| 82%| 82%| 14.1%
Mining, Quarrying, and Oil and Gas Extraction 8.6% 8.7%| 10.3% 8.7% N/A* 46%| 6.3%| 12.0%

Source: U.S. Census Bureau, Quarterly Workforce Indicators, All ownerships, exceptfederal government.
*Data non-disclosable asitdoes notmeet U.S. Census Bureau publication standards.
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5. High School Enroliment

The table below shows annual enrolimenttrends for high school seniorsforpublic, private and charter
schools byfiscalyear,whereFY 1 representsthe schoolyear2018-2019. Enrollmentis the count of
studentsin Octoberofthe schoolyear. Schoolenrollmentisimportantasithasimplications forthe
workforce aswellas the county’s capacity to accommodateits students. Enrollmentchangescanbe
affected by boundary changes or redistricting. Also presented inthe tableisinformation regarding the
numberof OhioMeansJobs.comK-12 accounts thatmigratedto regular OMJ accounts.

5a. NumberofHigh School Seniors

Number of 12th Graders* OMJK-12
Accts Migrate
to Regular
Fiscal Year | Public | Private | Charter | Total** Acct***

2015 1,468 98 121 1,687
2016 1,503 96 146 1,745 818
2017 1574 89 88 1,752 984
2018 1,556 116 94 1,766 2,391
2019 1,716 87 <10 1,803 2,258
2020 1,679 87 <10 1,766 2,472

*Source: Ohio Department of Education. Alldata thatrepresents <10 students is masked to ensure student privacy.
**Does notinclude <10 estimate.
***Source: Monster Government Solutions.

6. Local Area Talent Report

The nextsetoftables highlightresumesortalentinthe localarea. Thisdata provides usefulinformation on
the workforce inthe localareaand presents a snapshotofskillsand educational levels. Thelocalreports
are created using the Monster.com Talent Dashboard tooland are basedon activity orlogging into
OhioMeansJobs.comor Monster.comin the previous three years. The workforce skills table is organizedin
ascendingorderand startswith the skillreported leastoften and ends with the mostreported skill.

Resume Snapshot (April 2021)

There were 1.5 milliontotalresumes in OhioMeansJobs.com of Ohioans and others willing to relocate to
Ohio. Resume countsforthe county,veterans and restored citizensare shown below. Note:resumes for
restored citizens are forindividuals incarcerated in the Ohio Departmentof Rehabilitation and Correction
who had anactiveresumeandareleasedate in 2021.

Total Individuals
Total TotalVeteran Total Restored with a Disability
County Resumes Resumes Citizen Resumes Resumes
Licking 12,608 835 9 34

Source: Monster.com and Monster Government Solutions.
*County was determined based on home/returning address provided byincarcerated individuals.
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6a. Number of Resumes with Top 45 Workforce Skills
People Management ——— 68
Operating Systems m————— 676
Debugging Skills ——————————— 577
Recruiting/Staffing/Hiring =———————— 590
Quality Assurance T 590
JavaScript me———————— 595
Inventory Management e 701
Software Development Lifecycle (SDLC) e 710
HTML (HyperText Markup Language) e 724
Microsoft SQL Server ————— 727
Insurance EEEEE———— 730
User Interface/Experience (UI/UX) m—— 738
XML (EXtensible Markup Language) —— 756
Software Development me————————— 760
Agile Programming Methodologies ——————— 761
Scripting (Scripting Languages) me———————— 765
Reporting Skills —s————— 774
Customer Relations —————— 700
Systems Administration/Management —ssmmm 700
Requirements Management m——————— 802
Microsoft Windows Operating System ————————— 333
Billing =———————— 2845
SQL (Structured Query Language) e 343
Microsoft Office ——— ———————— 837
Team Lead/Manager m———— 890
Leadership ———— s 395
Microsoft Outlook S ——— (2
Project/Program Management me———— 907
Writing Skills =——s—————— 027
Identify Issues 963
Microsoft PowerPoint m————— 1004
Documentation ————————————— ](024
Training/Teaching 1111
Organizational Skills = s 1209
Microsoft Word me———————————— 1238
Team Player I ] 274
Testing e—— sssssssssss—————— ]2 76
Communication Skills = — ——— 1294
Microsoft Excel ——————————————————————— ]335
Analysis Skills s s ]335
Sales | 1551
Problem Solving Skills ———— 1605
Time Management ———————————————————— ] 700
English Language ———sssssssssssssssssssss————— ] 868
Customer Suppgrthervice e 2] 04
0 500 1000 1500 2000 2500

Source: Monster Government Solutions, April 2021.
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6b. Educational Level
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Source: Monster Government Solutions, April 2021. See “ Quick Guide to Understanding the County Economic Health
Reports” for description of educationalcategories.

1. Educational Attainment

The following table showsthe distribution of educational attainmentby age group for county residents.
Educational attainmentrefersto the highestlevel of education completed.

7a. Educational Attainmenthby Age Group

High school
9th to 12th | graduate Some Graduate or
Less than | grade, no | (includes college, |Associate's |Bachelor's | professional
Age categories | 9th grade | diploma |equivalency)| no degree degree degree degree Total
18 to 24 years 119 2,129 5,586 6,225 127 917 151 15,854
25 to 34 years 164 1,011 5,100 5,837 2,814 3,783 1,339 | 20,048
35 to 44 years 3N 1,268 5,630 4,828 1,983 4,690 2,330 | 21,100
45 to 64 years 456 3,172 16,896 9,874 5,197 8,430 4,277 | 48,302
65 years and over 1,105 2,421 12,671 4,559 1,489 3,578 2174 | 27,997

Source: American Community Survey, 5-year estimates, 2015-2019.

8. Veteran Employment at the Local Level

The following table represents a snapshotofveteranandnonveteran laborforce population(i.e., estimate
of the employed andthoselooking forwork); the laborforce participationrate (i.e., percentofthe to tal
population participating inthe laborforce); and the unemploymentrate (i.e., percentofthe laborforcethat
is unemployed). Veterans are those who have everservedon activedutyinthe U.S. Armed Forces,
Reserves,orNational Guard.
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8a. County Veteranand Nonveteran Employment Estimates

Nonveterans Veterans
Labor Force Population 81,937 5,139
Labor Force Population Rate 77.9% 78.3%
Unemployment Rate 4.1% 2.0%

Source: American Community Survey, 18-64-year-olds, 5-year estimates, 2015-2019.

9. Civilian Labor Force and Commuting Patterns

The nextsetoftableslook atthe civilianlaborforce and commuting patterns of workersinthe county. The
civilianlaborforce isthe sumofthe employedandunemployed.Itis based on civilians 16 years ofage and
overwho are workingorseeking work. ltexcludesmilitary personnel, persons ininstitutions,those
studying orkeepinghousefull-time, retirees,andvolunteerworkers. Thisisthe available workforce,and
usedin conjunctionwith commuting patternsdata,one can see where workers in the county live and work.
Commuting informationis based onalljobs held. Commuting trendsdata are alsopresented to see inflow
and outflowtrendsofworkers,including the top work counties for out-commuters and top home counties
forin-commuters.

9a. Civilian LaborForce and Number Employed
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86,000
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82,000
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2011 2012 2013 2014 2015 2016 2017 2018 2019 2020

M Labor Force W Employment

Source: U.S. Departmentof Labor, Bureau of Labor Statistics, Local Area Unemployment Statistics.
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9h. Commuting Patterns,2005-2018

2005 2010 2018
# of workers who live and are emloyed here 29,842 27,220 28,285
# of workers who live here, but work in another county 55,579 44,941 51,269
# of workers who work here, but live in another county 22,170 23,383 36,157

Source:U.S. Census Bureau, OnTheMap. Includes all jobs, 2" quarteronly.

9c. Commuting Trends
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Source:U.S. Census Bureau, OnTheMap. Includes all jobs, 2"d quarteronly.
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9d. Commuting Trends for Out-Commuters — Live in County, butWork in Another County, 2018

Top Work Counties for Out-Commuters

Franklin County, OH 30,280
Delaware County, OH 2,954
Fairfield County, OH 2,368
Muskingum County, OH 1,601
Cuyahoga County, OH 1,420
Knox County, OH 1,377
Hamilton County, OH 1,294
Montgomery County, OH 147
Summit County, OH 577
Butler County, OH 465

Source:U.S. Census Bureau, OnTheMap. Includes alljobs, 2"d quarteronly.
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9e. Commuting Trends for In-Commuters — Work in County, butLive in Another County,2018

Top Home Counties forIn-Commuters

Franklin County, OH 30,280
Delaware County, OH 2,954
Fairfield County, OH 2,368
Muskingum County, OH 1,601
Cuyahoga County, OH 1,420
Knox County, OH 1,377
Hamilton County, OH 1,294
Montgomery County, OH 147
Summit County, OH 577
Butler County, OH 465

Source: U.S. Census Bureau, OnTheMap. Includes alljobs, 2" quarteronly.

10. Area Population to Jobs

The graph belowandmap onthe nextpage lookatthe populationto jobs ratio. The prime working-age
populationconsistsofthose ages 18to 64. However,noteveryone in the working-age populationis
employed—theymaybe going to school, caring for children orothers, orretired. Asthe population-to-jobs
ratioincreases,there are more workersliving in the county than thereare jobs, meaning there willbe more
competition forjobsinthatcounty. Workersin high-ratio counties may be morelikely to commuteto other
counties forwork. Alower population-to-jobs ratio would indicate the county could have a higher ratio of
in-commuters. Thiswillbe rare, buta population-to-jobs ratio lessthanone would indicatethere aremore
jobsthanworkers. The graph below compares the county populationto jobs ratio to the statewide ratio.
The map shows population to jobs ratio for all counties.

10a. Ohio and County Population (18-64-year-old)* to Jobs** Ratio, 2019
2.50

2.00

1.50 - ————eo——o— . -
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0.50

0.00
2010 2011 2012 2013 2014 2015 2016 2017 2018 2019

=-0HIO Licking County, Ohio

*Source: U.S. Census Bureau.
**Source: U.S. Department of Labor, Bureau of Labor Statistics, Quarterly Census of Employment and Wages.
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10b. Ohio County Population*(18-64-year-old)to Jobs** Ratio Map, 2019
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11. Profile of Ul Claims

The nextsetofcharts comparesdemographic characteristics of unemploymentinsurance claimants and
peopleinthelaborforce forthe county. These graphs canshow if some segments ofthe laborforceare
filing higherproportionsofclaims. However, certain industrieswith seasonalwork patterns and/or typical
shutdown periods,such as constructionand manufacturingwillhave higher proportion of men than
women. Differences betweenthe laborforce andUl claimants canbe used to targetinterventionand
training programs.

11a. Gender, Ul Claims vs LaborForce, 2020
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Source: Ohio Bureau of Labor Market Information.

11b. Age Distribution, Ul Claims vs Labor Force, 2020
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11c. Race, Ul Claims vs Labor Force, 2020
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Source: Ohio Bureau of Labor Market Information.

11d. Ul Claims by Industry, 2020
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development goals and outcomes.
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